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some tweaking. There’s
always something that needs
to be done.”

The biggest mistake home-
sellers make? Not dealing
with all the things they own.

“Almost always when I
walk into a house, I’m hit by
too much stuff,” Minch said.

And that’s not just bowling
trophies and stuffed animal
collections. One homeowner
she helped had a balanced
arrangement of nice furnish-
ings, but there were too many
pieces. Minch suggested
removing some of the furni-
ture to clear space and make
the room feel larger.

Even a picture-perfect place
can have problems. If it’s too
pristine, it can come across as
sterile, which could be a
turnoff for a prospective
buyer.

“You never want a buyer to
walk in your house and say,
‘This is gorgeous, but I
couldn’t live here.’ You want
a buyer to walk in your house
and say, ‘This is gorgeous
and, boy, would my life be
good if I lived here,’ ” Minch
said.

About a month prior to
putting a home on the mar-
ket, Minch recommends a
consultation with a home
stager. The stager should
spend 1 to 2 hours walking
through the place and point-
ing out everything that needs
to be done.

What is the cost of this
first step? Ask the stager for
fee information up front.
Minch, for example, charges
$250 for a verbal consulta-
tion, where either the home-
owner or the Realtor can take

notes. For $350, she will
supply a written report with a
detailed checklist. From there,
the homeowners decide
whether to hire the stager to
coordinate the necessary work
or do it themselves.

If it’s a really small job,
such as simply moving a
couch, Minch said a stager
might handle it during the
consultation.

The time and cost of stag-
ing a home can vary. Typi-
cally a vacant home can be
staged in three to four days.

Minch likes to bring in a full
crew and get everything done
in one day.

For $2,500 to $5,500,
Minch will bring in furnish-
ings, artwork and accessories
for the rooms that need stag-
ing. The setting will remain
for 60 days. If rooms need
painting or floors need refin-
ishing, it will cost more and
may take a little extra time.

The costs vary more widely
for an occupied home. In
both cases, the key areas to
make a good impression are

the foyer, living room, dining
room, kitchen and the master
bedroom and bathroom, she
said.

Minch hates hearing stories
about homes that are on the
market for six months, with
the price dropping all the
while. The asking price might
have been too high to begin
with, Minch said, but if the
homeowners had consulted
with a stager, they might
have been able to sell for
more money in a shorter
period of time.

“If I was putting my house
on the market, absolutely I
would need to stage it,” she
admitted.

Minch’s Pasadena house is
home to three Labradors —
Harley, Dewey and Chuck —
and Otis the cat, who rules
the roost. The menagerie is
not going to move out any
time soon; still, Minch thinks
about what she’d have to do
to get her house ready for
sale.

Her experiences with home-
owners have shown Minch
how much clutter and disorga-
nization affects people and
she recognizes that it has
affected her home as well.
Minch has to keep at it just
to make sure her closets are
organized.

“Do I have piles of junk
laying around? Absolutely,
but it’s something that’s in
my mind all the time,” Minch
said.

“Since I’ve become a stager,
I’ve become much better at
getting rid of stuff. I rarely
bring stuff in any more. I’m
all about trying to get stuff
out.”

Michelle J. Mills 626-962-8811, Ext. 2128
michelle.mills@sgvn.com
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Michelle Minch spent her
childhood in New Jersey,
where she remembers that
visitors to her parents’
home always remarked on
its elegance.
“I grew up in a house with
kelly green carpet, a fake
marble foyer and silver
marbleized wall paper with
a green fleur de lis
pattern on it,” she said.
“We thought we were
living large.”
It wasn’t until she was an
adult that she realized that
her parents’ home design
was — well, overdone,
Minch admits with a
laugh.
Minch moved to California
to attend the Art Center
College of Design in
Pasadena, but found she
couldn’t afford it. She
worked as an ad agency
traffic and media

coordinator, a photo
stylist, a TV and film art
director and a production
designer.

Today, in addition to being
a professional stager,
Minch is an interior
designer and, with a
business partner in
Atlanta, designs Web sites
for stagers and designers.
She is the ethics
chairwoman of the Real
Estate Staging Association
and happily shares her
knowledge, mentoring and
blogging for other stagers.

— Michelle Mills

HOW HOME STAGING WORKS
In 2009, the Real Estate Staging Association conducted a
national random sampling study of the effects of home
staging.

● Vacant homes:
Before staging, 87 vacant homes remained unsold on the
market for 277 days; after staging, they sold in an average
of 63 days.

● Occupied homes:
Before staging, 39 occupied homes remained unsold on the
market for 233 days; after staging, they sold in an average
of 53 days.

● Staged vacant homes:
167 vacant homes staged prior to going up for sale sold in

an average of 39 days.
● Staged occupied homes:
117 occupied homes staged before going up for sale sold in
an average of 42 days.
Time is a factor, and so is cost.
Take for example: The mortgage and expenses for a home
are $2,100 per month. If the home is on the market 263
days (nine months) the added costs incurred would be
$18,900.
Homes staged prior to market sell in an average of 40 days.
Using the same figures, that is 223 fewer days (seven
months) on the market, which would be a savings of
$14,700.

Source: www.realestatestagingassociation.com

STAGING: BEFORE

AFTER

❋ ALHAMBRA
Edwards Atlantic Palace 10
(800) FANDANGO #115

❋ ARCADIA
AMC Santa Anita 16
(888) AMC-4FUN

❋ COVINA
AMC Covina 30
(888) AMC-4FUN

❋ GLENDORA     
AMC Glendora 12
(888) AMC-4FUN

● LA HABRA
Regal La Habra Stadium 16 
(800) FANDANGO #145

▲MONROVIA
Krikorian’s Monrovia Cinema 12
(626) 305-7469

▲PASADENA
Laemmle’s 
Playhouse 7 Cinemas
(626) 844-6500
Tickets available 
@ laemmle.com

❋ PUENTE HILLS
AMC Puente Hills 20
(888) AMC-4FUN

❋ WEST COVINA
Edwards West Covina
Stadium 18
(800) FANDANGO #171

CHECK THEATRE DIRECTORIES OR
CALL FOR SHOWTIMES

●❋

▲

▲ HOLLYWOOD
ArcLight Cinemas 
At Sunset & Vine  
(323) 464-4226  
Fri-Tues: 11:20 • 2:05  
4:45 • 7:30 • 9:50

❋ CENTURY CITY  
AMC Century 15  (888) AMC-4FUN
Fri, Sun & Mon: 11:30 • 2:10 • 5:05  
7:55 • 10:50  Sat: 11:30 • 2:10  
5:05 • 10:25  Tues: 10:30 • 1:05  
3:45 • 11:05

▲ L.A./BEVERLY HILLS
Pacific’s The Grove 
Stadium 14
(323) 692-0829 (#209)  
Fri-Tues: 12:15 • 2:55  
5:35 • 8:05 • 10:45

❋ UNIVERSAL CITY  
CityWalk Stadium 19 
with IMAX   
(888) AMC-4FUN  
Fri-Tues: 11:55 • 2:40  
5:35 • 8:25 • 11:10

❋ WEST LOS ANGELES
The Bridge Cinema De Lux 
(310) 568-3375
Daily: 12:40 • 3:20 • 6:15 • 9:00
Fri & Sat Late Show: 11:45pm

❋ SANTA MONICA  
AMC Loews Broadway 4  
(888) AMC-4FUN  
Fri, Sat, Mon & Tues: 11:15 • 1:45 • 4:20  
7:00 • 9:40  Sun: 11:15 • 1:45 • 4:20 • 7:00

▲ SHERMAN OAKS
ArcLight Cinemas   At T    he Sherman Oaks 
Galleria  (818) 501-0753  
Fri-Sun: 10:30 • 12:40 • 3:05 • 5:25 • 7:55 • 10:20 
Mon & Tues: 12:40 • 3:05 • 5:25 • 7:55 • 10:20

“ROCK ‘N’ ROLL FANS OF EVERY GENDER AND
GENERATION WILL IDENTIFY WITH THIS.”

–A.O. Scott, THE NEW YORK TIMES

“THIS IS AN ANTHEM TO THOSE YOUNG WOMEN 
WHO WOULDN’T TAKE NO FOR AN ANSWER.”

–Thelma Adams, US WEEKLY

“STEWART AND FANNING HAVE 
NEVER BEEN STRONGER.”

–Michael Phillips, CHICAGO TRIBUNE

“‘THE RUNAWAYS’ GETS 
EVERYTHING RIGHT.”

–Mick LaSalle, 
SAN FRANCISCO CHRONICLE

The highly acclaimed new film from the director of
‘THE SQUID AND THE WHALE.’

Greta Gerwig  Rhys Ifans  Jennifer Jason Leigh

ben stiller is

“EXTREMELY ENTERTAINING! THE WONDER OF
THE FILM IS HOW GOOD IT MAKES US FEEL!”

-JOE MORGENSTERN, THE WALL STREET JOURNAL

“I LOVE THIS MOVIE. SEE IT.”
-A.O. SCOTT, AT THE MOVIES

MOBILE USERS: For Showtimes – Text GREENBERG with your ZIP CODE to 43KIX (43549)

SPECIAL ENGAGEMENTS NOW PLAYING
HOLLYWOOD ArcLight Cinemas 
at Sunset & Vine 323/464-4226 
On 2 Screens Fri-Sun, Mon-Tues
11:05 • 11:45 AM • 1:30 • 2:15
5:05 • 7:05 • 7:45 & 10:30 PM 
4 hours validated parking -$2

CENTURY CITY 
AMC Century 15 888/AMC-4FUN 
Fri-Sun, Mon-Tues 11:05 AM  
1:55 • 4:40 • 7:25 & 10:15 PM
3 hrs free parking. Additional 2 hr
parking $3.00 with AMC validation.

SHERMAN OAKS ArcLight Cinemas at the
Sherman Oaks Galleria 818/501-0753 
Fri-Sun 10:15 AM • 12:30 • 3:00 • 5:30
8:00 & 10:30 PM Fri-Sat Late Show 12:40 AM
Mon-Tues 12:30 • 3:00 • 5:30  
8:00 & 10:30 PM

BURBANK 
AMC Burbank 16 
888/AMC-4FUN 

CAMARILLO 
Regency Paseo 
Camarillo Cinemas 
805/383-2267 

CLAREMONT 
Laemmle’s Claremont 5 
909/621-5500 

LONG BEACH 
United Artists 
Marketplace 
800/FANDANGO 509# 

PASADENA 
Laemmle’s 
Playhouse 7 Cinemas 
626/844-6500 

VENTURA Cinemark 
Century Downtown 10 
800/FANDANGO 938# 

WEST HILLS 
Laemmle’s Fallbrook 7 
818/340-8710 

WESTLAKE VILLAGE 
Regency 
Westlake Village Twin 
818/889-8061 

WOODLAND HILLS 
AMC Promenade 16 
888/AMC-4FUN 

CHECK THEATRE DIRECTORIES
OR CALL FOR SHOWTIMES

SORRY, NO PASSES ACCEPTED
FOR THIS ENGAGEMENT

“MUST LIST”

SHERMAN OAKS
At The Sherman Oaks Galleria

818/501-0753

DOWNTOWN L.A.
Regal Cinemas L.A. Live Stadium 14

800/FANDANGO #4046

UNIVERSAL CITY
CityWalk Stadium 19 with IMAX®

888/AMC-4FUN

WEST LOS ANGELES
The Bridge Cinema De Lux

310/568-3375

CENTURY CITY
AMC Century 15
888/AMC-4FUN

HOLLYWOOD
At Sunset & Vine

323/464-4226

L.A./BEVERLY HILLS
Pacific’s The Grove Stadium 14

323/692-0829 #209

WESTWOOD
The Majestic Crest

310/474-7866

SANTA MONICA
AMC Santa Monica 7

888/AMC-4FUN
AND AT A THEATER

NEAR YOU
CHECK LOCAL LISTINGS FOR THEATERS AND SHOWTIMES

“...A HILARIOUS 
COMBINATION.”

“...A HILARIOUS
COMBINATION.”

Maria Salas, 

TERRA-TV (Miami)

“BREATHTAKING, EXTRAORDINARY
AND AWE-INSPIRING!”

– Scott Mantz, ACCESS HOLLYWOOD

EXCLUSIVELY IN
www.californiasciencecenter.org

Daily 12:30 
2:30 & 4:30 PM
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